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Who is JWorld®?

JWorld®’'s Vision

Become a world leader of innovative functional
bags without compromising style, quality, social
responsibility or consumer value.

Brand Positioning

Every communication includes the JWorld® brand

statement, the JWorld® brand essence—continually

communicating the value of the JWorld® brand—

so that, within a few years of consistently delivering

evidence of distinction, and an intensive public

relations campaign, backed by social media, the Consistency
JWorld® name will signify a set of expectations

that will be recognized and highly valued by the

new generation of emerging consumers.

Brand Ildentity Multichannel
Retailing

Consumer-driven brand values and associated
criteria for an ideal experience to establish and

deliver brand meaning.
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JWorld® Organization

JWorld Sports, Inc.

WORLD
NEW YORK

International Brand
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JWORLD
kids
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Travel
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Active

Eco-friendly
backpack

Bio-health Cool
Mat backpack

Zion coating
backpack

Preschool to
middle school
backpacks

Rolling
backpacks

Lunch bags

Highschool to
college backpacks

Laptop bags
Messenger bags

Sling bags

Rolling laptop
bags

Laptop bags

Brief cases

Luggage

Rolling duffle
bag

Climbing backpack
Sports backpack
Sports duffle bag
Hydration backpack

Waist bag
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Brand Personality

Brand Dimensions

Brand Traits

JWorld
Brand Personality

Brand Manual

Honesty Spirit Image Leadership Toughness Uniqueness
Honest Spirited Smooth Leader Strong Unique
Reliable Daring Good-Looking Confident Rugged Independent
Wholesome Imaginative Trendy Intelligent Tough Original
Sincere Up-to-Date Young Successful Protective New
Real Cheerful Cool Hard Working Outdoorsy Modern
Sentimental Exciting Technical Individual
Down-to-Earth Contemporary Secure

Friendly
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Developing the Brand

Straightforward

Development

Brand Strategies

Naming

Brand Architecture
Messaging
Publicity
Reputation/Trust

Intensified

Identity Tools

Logo -“Trust Mark”
Imagery

Colors

Typography
Graphics

Sound

Brand Communications
Platforms

Interactive
Web/Viral Marketing
Direct Marketing
Social Media

Print

Signage

Exhibit Space

Office

Environments
Identity Management

Brand Experience

Communication
Publicity
Representation
CSRWire

Sales Material
Brochures
Newsletters
Presentations

Interactive
Website
Social Media
Intranet

Social Causes

Smart Philanthropy
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Communicating Visually

Trade Name Logo Website

Visibility Reputation | X | Referral
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